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Abstract 

Social networks can offer users considerable benefits in terms of information, communication and 
connections, educational opportunities and promotion of universities, various educational programs 
and systems. The conditions of social distancing imposed by the COVID-19 Pandemic increased the 
importance of social media networks. Universities, including those situated in Romania, have perceived 
the potential of the Internet use and online promotion, including social networks. The research proposes 
an analysis of the presence of Romanian universities on the main social networks, using the information 
provided by social networks and international rankings of universities. For documentation, the authors 
used uniRank™, Facebook, Twitter, LinkedIn, Instagram, YouTube, scientific databases. Data 
processing was performed using spreadsheet systems. The study showed that the public universities in 
Romania are better represented on social networks compared to the private ones, that there is a gap 
between the preferences of social network users and those of academic institutions, as well as 
differences in approach to social networks from local universities. Facebook, LinkedIn and YouTube 
are the networks the most frequently used by Romanian universities, and Instagram is at the opposite 
pole. The research conducted can be useful for higher education institutions in Romania, which can 
align to the international trends in the use of social media in order to promote the image, recruit students 
or develop educational programs. 
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Introduction 

Social media networks allow users to introduce themselves, join interest groups and establish or 
maintain connections with other people, being increasingly present in the promotion of companies and 
public institutions (Iordache, 2014). These networks can focus on professional issues (e.g. 
LinkedIn.com), connecting users with common interests, or university students (Facebook.com).  

Restrictions due to the COVID-19 Pandemic have led to an increasing importance of the Internet, both 
for productive activities and for marketing activities.  

Universities are no exception trend, a high number of academic institutions being more and more active 
on social networks. Facebook, Twitter, Linkedin, Instagram, YouTube are increasingly used for the 
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transmission of educational information, for the promotion of higher education institutions and for the 
recruitment of new students.  

 
Materials and methods 

Clarivate Analytics, SCOPUS, Google Scholar and ResearchGate databases were used for 
bibliographic documentation. For specialized information, the social networks Facebook, Twitter, 
Instagram, Linkedin YouTube were used.  

Data on the presence of academic institutions in social media were selected from the uniRank Ranking 
™, which includes over 13,800 officially recognized universities and colleges in 200 countries. The 
data collected were processed, graphically plotted and interpreted. The results obtained were compared 
with other information from the literature. 

 
Results  

The study conducted by Alwreikat, Abu Zaid and Shehata (2021) showed that there is an important 
correlation between the use of Facebook and the collaborative learning, which means that students get 
better academic performance if they spend more time on Facebook. Furthermore, the study found that 
Facebook's use of collaborative learning varies between social sciences and scientific subjects. Social 
networks such as Facebook have become popular tools in marketing practice for various organizations, 
including libraries. To build relationships with library users, libraries hope that social networks can 
actively involve user communities with their collections, services, and activities (Cheng, Lam and 
Chiu, 2020).  

In recent years, social networks have provided higher education institutions with modern means of 
communication with target groups. In the study by Eger et al. (2020), the research was conducted on 
top public universities in four Central European countries, with a focus on their public relations 
activities on Facebook. The aim of the research was to evaluate the use of Facebook by selected 
universities and to provide a set of practical guidelines on successful communication with the public. 
The study's findings provided evidence of increased use of Facebook by universities in public relations. 
Moreover, research results revealed that different post features generate different customer behaviour. 
The study contributed to a better understanding of social media marketing activities in the field of 
higher education.  

Stanciu, Sârbu and Bucur (2017), in an analysis of the Romanian education system, show that local 
universities, and especially those financed from the public budget, are open to innovation, being able 
to adopt the most modern teaching and communication methods, including the Internet. Social 
networks in higher education have become an essential chapter in almost all institutions.  

According to Sehl’s research, 98% of universities use social media on campus (Sehl, 2020). Covid-19 
has moved higher education entirely online, and universities need to continuously adapt to these 
developments. One area that quickly adapted to the new conditions was the recruitment of students, 
and social networks played an important role in these activities.  

The Singular study, quoted by The Time Higher Education (2021) showed that 73% of marketing 
leaders have increased their marketing efforts during this period. The study found that it reallocates 
28% to more online advertising, 18% to more content marketing, 15% to organic growth and 12% to 
social media marketing. While e-mail is a great way to communicate important information, social 
media is the environment where students like to "get entertained" and spend a lot of time.  

Instagram is a way for universities to interact with potential students, share stories about graduates, and 
provide valuable advice. The administrators of the University of Queensland's Instagram account send 
home study tips, showing that they are in touch and empathetic with what their students are going 
through. Indiana University is redistributing videos from students' time at home, and a clip of a violin 
student garnered more than 19,000 views. 

These examples show that social networks can become an important way of communication and 
promotion for the universities. 
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Universities on Facebook  

The uniRank ranking provides important information about the use of the Facebook social platform 
(FB) among higher education institutions. Internationally, uniRank is the only ranking that offers a vast 
list of universities and colleges with an official presence on FB.  

The list is arranged alphabetically by country name and then ranked by total number of likes / fans. FB 
rankings are published twice a year, in February and August.  

The hierarchy of universities' presence on FB, made by uniRank (2021), shows that over 10,000 
universities, representing about 73% of the almost 14,000 universities analyzed are present on this 
social network at the beginning of 2021. Between August 2018 and February 2021, about 700 
universities have created a page on FB (figure 1). 

 

 
Figure no. 1. Universities on Facebook (2018-2021) 

Source: Authors, by using uniRank, 2021  

More than 40,000 visitors daily appreciate the FB pages of universities in the uniRank rankings, which 
also present an international top of higher education institutions according to the number of fans (figure 
2). The most popular universities on FB internationally, by number of fans / likes are Harvard, USA 
(6,148,338), University of Oxford, United Kingdom (4,267,046) and Universidad Nacional Autónoma 
de México, Mexico (3,276,284).  

 

 
Figure no. 2. Top 10 International - Universities by Facebook page (2021) 

Source: Authors, by using uniRank, 2021 

Of the 85 functional civilian universities in Romania (according to the data of the National Institute of 
Statistics, 2021), 67 institutions have created FB pages, which add up to the appreciations of 1,130,346 
likes / fans. 34 of them are public institutions, which cumulates a total of 814,357 likes, with an average 
of 23,267 likes / institution. Compared to state universities, the 33 private universities had, in February 
2021, about 315,989 followers and a much lower institutional average of 9,874 likes / institution. Only 
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one private university, Spiru Haret University of Bucharest, was included in the Top 10 FB in Romania 
(figure 3).  

 

 
Figure no. 3. Top Romanian Universities on Facebook 

Source: Authors, by using uniRank, 2021 

With 21,473 likes, “Dunărea de Jos” University ranks 19th in Top Romania FB universities pages. 

 
Universities on Twitter  

8,150 out of a total of 13,798 higher education institutions included in the uniRank database had 
adopted an official Twitter page by February 2021. The presence of universities on Twitter recorded a 
continuous increase between August 2018 and February 2021, reaching a number of 8,150 institutions, 
out of the 13,789 registered and an increase of their share by more than 4% (figure 4). 

 

 
Figure no. 4. Universities on Twitter (2018-2021) 

Source: Authors, by using uniRank, 2021  

A lot of factors can influence the visibility of universities' Twitter pages, such as the reputation and 
size of the university, the online presence, the level of Internet use and the speed of the connection, etc. 
Some large universities have adopted several Twitter pages, associated, for example, with each faculty 
and / or each administrative area. uniRank 2021 uses the most general institutional Twitter page for 
each university evaluated. 

32 Romanian universities are present on Twitter, totaling 14,428 followers, the first position being 
occupied by Spiru Haret University, with 4,464 followers (figure 5). 
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Figure no. 5. Top 10 Romanian Universities on Twitter  

Source: Authors, by using uniRank, 2021 

Of the 32 universities with a Twitter page, the 20 public institutions have 9,113 followers, with an 
average of 480 followers, while private universities are followed by 5,315 people, at an average of 409 
followers / institution. The Twitter page of ”Dunărea de Jos” University of Galati has 77 followers and 
ranks 18th  in Top Twitter Romania.  

 
University on LinkedIn 

62 universities in Romania, of which 35 public and 27 private, have at least one LinkedIn page (figure 
6). Their distribution by counties / cities of Romania is presented in figure 6. Bucharest, with 20 
universities, is on the first position, Iași and Timișoara, with 6 universities each, occupy the following 
positions. Galați is present in the uniRank statistics (2021) with the “Dunărea de Jos” University of 
Galați and with the Danubius University.  

 

 
Figure no. 6. Romanian universities using LinkedIn, by county 

Source: Authors, by using uniRank, 2021 
 
Universities on Instagram 

Like other rankings based on social networks, Instagram uniRank (2021) proposes a ranking of each 
university based on the total number of followers, without considering an assessment of the quality of 
education or the level of academic services provided. Of the 13,813 universities in the uniRank 
database, almost 49% have an Instagram account (figure 7).  
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Figure no. 7. Universities on Instragram (2018-2021) 

Source: Authors, by using uniRank, 2021  

19 Romanian universities are present on Instagram and have a total of 4,256 posts and 36,658 likes. Of 
these, the 16 public universities had a total of 3,032 posts, being followed by 33,518 people, with an 
average of 11 people / post. With 1,315 followers and 340 posts, the “Dunărea de Jos” University of 
Galați occupied in 2021 the 8th position in the national ranking, with an average of 4 followers per post 
(figure 8).  

 

 
Figure no. 8. Top 10 Romanian Universities on Instagram 

Source: Authors, by using uniRank, 2021  
 
Universities in YouTube 

There are 8,381 out of a total of 13,723 higher education institutions included in the uniRank database 
that have adopted an official institutional YouTube page. The estimated number of universities 
adopting a YouTube page has been calculated by identifying institutional YouTube pages through two 
methods: direct submission from Universities, or a search of YouTube channel links publicly published 
in the Universities' homepages (figure 9). 
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Figure no.9. Universities on YouTube (2018-2021) 

Source: Authors, by using uniRank, 2021  

46 universities in Romania have created YouTube channels, where 15,199 materials have been 
uploaded, with an average of 330 posts / university. With 1,520 posts, University A.I Cuza University 
of Iasi ranks first (figure 10), and at the opposite pole we find the the Danubius University of Galați, 
with zero posts. ”Dunărea de Jos” University of Galați occupies the 37th position in the national 
ranking, with 19 posts. 

 

 
Figure no. 10. Top 10 Romanian Universities on YouTube  

Source: Authors, by using uniRank, 2021  

With 11,632 posts, the 33 state universities in Romania cover about 76.53% of the total posts on 
Youtube of all Romanian educational institutions. The Romanian universities show a different degree 
of attraction compared to social networks. A total of 226 pages / channels are opened by the Romanian 
institutions on the 5 analysed networks. 

Facebook, LinkedIn and YouTube occupy the first positions in the preferences of higher education 
institutions in our country, while Instagram is on the last position, with only 19 pages opened by 
universities (figure 11). 

45%

50%

55%

60%

65%

0

5

10

15

Oct-18 May-19 Oct-19 May-20

T
ho

us
an

ds
of

 f
ol

lo
w

er
s 

Universities in uniRank  Universities on YouTube uniRank YouTube Adoption Rate™

0 200 400 600 800 1,000 1,200 1,400 1,600

A.I Cuza University of Iasi

Emil Palade Universitaty of…

Spiru Haret University

 Babes-Bolyai University

 Gr. T. Popa University of Iasi

IL Caragiale University

 Sapientia University

Politehnica University of Bucharest

Universitaty of Bucharest

 Victor Babes University of…

Subscribers 



New Trends in Sustainable Business and Consumption 
 

 

937 

 
Figure no. 11. Universities in Romania on the main social networks 

Source: Authors, by using uniRank, 2021 

Although private universities are more flexible and can manage funds more easily, their presence on 
social networks is lower than publicly funded institutions. 

According to the Annual Digital Report worldwide and manafu.ro, quoted by AdSociety (2021), the 
top of social networks in Romania according to the number of monthly users is dominated by Facebook 
(12,040,000; source: Napoleoncat) and Youtube (12,000,000; source: Youtube Romania), followed by 
TikTok (5,364,860; source: TikTok), Instagram (5,053,000; source: Napoleoncat), LinkedIn 
(3,014,000; source: Napoleoncat), Snapchat (2,354,700; source: Datareportal), Pinterest (1,309,000; 
source: Datareportal), Twitter: 668,000; source: Datareportal). Romanians give the highest number of 
likes on Facebook, 18 times a month on the average, while the global average is 11 likes.  

 
Conclusions 

A high number of Romanian universities have aligned to the international trend in transmitting 
educational information and promoting their image by using social networks. The study was based 
mainly on the information provided by the international university ranking system uniRank, 2021 
edition. A share of universities between 22% and 78% of all accredited educational institutions has 
opened at least one promotion page on a social network. About 80% of local universities are present 
on FB, 70% on LinkedIn and about 50% on YouTube, the least used Instagram, where we find less 
than 20% of universities. There is a gap between the presence of local universities on social networks 
and the preferences of Romanian consumers for socialization services. Romanian institutions should 
assess in advance the impact of paid promotions on social networks, in order to address the targeted 
consumer segment and to obtain the best results.  
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