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Abstract 
Romanian society marked by unpredictable and effervescent political and economic 
environment, demands the existence of pillars of social stability. In this respect, an 
objective requirement is the study, analysis and implementation of quality in the society, 
particularly so in its entirety, as a fundamental principle of social and economic 
development. Starting from the premise that modern society means existence and promotes 
a culture of quality of products and quality services; our study aims to highlight the role of 
management and human resources in the process. The main objective is the determination 
of the two categories role and the necessity of adopting effective quality policy. The study 
is based on a qualitative research method by applying a semi-structured questionnaire select 
groups of managers, employees and customers, supplemented by focus group discussions 
based on a matrix of interview. The results follow the perception of each category studied 
the role that they have all in implementing quality, positions which stands in relation to 
others and those who must assume. Seen as a whole its functions, human resource is the 
fundamental influence of corporate management systems. Quality products, services and 
human resources are emerging as a strategic, competitive success of an organization, with 
reverberations throughout society. 
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Introduction 

A strong organization is an organization which practices the quality management. It must 
be targeted both the rational aspects used in the quality management application, and the 
cultural aspects, as resulting of this managerial style’s application. The involved human 
resources in this organization have a vision over the quality culture, are conducted by 
values, behavior rules and espouse quality roles for the growth of the organization’s 
efficiency. 
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The motivation of accomplishing this study resides in discovering the role that human 
resources from an organization have in the qualities’ policies directed towards the client, 
the organization and the growth of life’s quality throw the viability and performance of the 
offered services/ products. 
By this study we proposed to bring in human resources’ management attention and also of 
the top management, the role of the human resource in developing a new client’s quality 
culture, with the purpose of growing the satisfaction grade both at the organization’s level 
and of the beneficiary, with consequences in growing the organization’s efficiency and 
profit. The results of this study provide us the possibility of sketching an optimal route of 
the organization by inserting a quality culture in all hierarchical levels.   
 
1. The organization and the concept of quality culture 

The pillars of the quality management are the principles from the quality culture’s base. 
The foundation of any organizational culture is formed of values, believes, capacities, 
visions, objectives, all together forming organizational principles (Ulf, 2009).  Applying 
these principles to the involved human resources, the management can shape behavior rules 
for employees, and can influence future behaviors or relations of the human resources with 
the competitive or customary environment. The main and immediate objective is the grow 
of the organization’s performance, in the same trend of the quality growth, but with 
particular aspects inserted according to the human resource, management, competitive 
environment, markets, client’s quality culture, considering the quality culture a part of the 
quality consolidation process (Harvey and Stensaker, 2008). These desiderates are addicted 
and implicit integrated in human resource mature, flexible, qualified management which 
has a clear vision over all the involved factors. Promoting the aspects regarding the quality 
in all its components, as well as on all the hierarchical levels creates o culture of the quality 
that passes beyond the internal norms of the organizations and which reflects itself in the 
making of a clients’ quality culture and of the other involved factors in the relations with 
the organization   (Paraschivescu, 2007). 
In literature are presented different definitions of the quality control. The most of the 
approaches converge over the idea that the quality control represents a sum or an ensemble 
of actions took in an organization, the final purpose being represented by the appreciation 
of the obtained quality grade (Ionescu Luca, 2007).  
The quality encyclopedia (2005) defines the quality management system like this: “A 
quality management system (QMS) is an ensemble of the managerial processes between 
which are the interferences of the associated documents and of the organization’s structural 
elements, ensemble whose purpose is the organization’s orientation and control in the 
matter of quality”. The dictionary Business Dictionary.com includes the next definition: 
“Collective policy, plans, practices and support infrastructure throw which an organization 
follows to reduce and eventually eliminate the nonconformity with the specifications, 
standards and with the expectations of the clients in the most effective way and with even 
more efficient costs”. The development and insertion of the managements system of the 
quality includes the establishment of the policy regarding the quality, quality objectives, 
planning, control, assurance and of the quality improvement, says the same source. 
Defining the quality as an appreciation of the obtained satisfaction (Becket and Brookes, 
2008), its control might be defined as the sum of the undertaken actions with the final 
purpose to determinate the obtained satisfaction. Thus, the quality control gives a real note 
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to the measure in which an organization in its ensemble can be considered a quality one, 
offering satisfaction to all the involved actors. 
Depending on the position the quality represents: for managers – setting roles and 
achieving objectives; for employees – possibilities of extra benefits; for customer – the 
manner that the products responds to his needs. It is necessary that the managers develop 
their own point of view on quality and the organizational behavior that sometimes has no 
connection with the detained opinions by the employees (Sinclair and Collins, 1994). As a 
particularity, a quality public system is the one in which all the activities are according to 
the legal laws (Grigorescu, 2008). 
The existence and grow of an organization is based and on the monitoring and measuring of 
the obtained quality grade, also on the quality control appliance. Therefore, is needed a 
reference system for appreciating the satisfaction level, an ensemble of performance 
indicators. These must be defined starting from analyzing the factors that determinate the 
existence and development of the organization. They can analyze on three levels – the 
respect level and appliance of the legal rules and of the internal dispositions, the offered 
satisfaction to the client and all other parts’ satisfaction.  
 
2. The organization and the human resource 

The information can be easily accessed and the consumer’s mobility is very high. 
Therefore, the diversity of the offers, the high power of buying, the growth of the 
educational grade, associated with the unitary legislative regulations to community level are 
solid premises of the quality culture grow, with accent on the human resource. 
The governance principles of the improving efforts of the capability to obtain quality and 
performance in an organization (Hoyle, 2009): (1) a strategic approach, on long term and 
not short term projects; (2) promotion a professionalism of a mature, flexible, performing 
management, with continuous developing/ learning components; (3) orientation toward the 
client, innovation of the offered services and development of its quality culture; (4) creation 
of a strong, competitive, respected brand image 
These principles are assumed by the management, inserted at the organization’s level, 
developed by the human resource involved at all the levels and it must consider the 
evolution trends in the quality domain. From these, a significant impact in assuring the 
quality is the integration of the client in the obtaining quality process, as a determined 
factor in creating the value that is destined, as well as the promotion of a holistic vision, 
which is integrating over the quality concept as a defining dimension, of essence of the 
value concept (Grigorescu and Bob, 2010). 
 
3. The research methodology 

Our study wants to highlight the role of the human resource in creating the quality culture 
of the client, as strategic element of the business in the context of affairs globalization. In 
this context, the study supports on a semi structured questionnaire to some groups of 
managers, employees and clients. As it is a pilot research and wanting to have group 
discussions with the subjects, there have been used and the focus technique to the groups 
where participated all the three categories that we studied. The interviews and the focus 
groups were organized in Bucharest, Târgoviște and Constanța, three county capitals from 
the south east of the country, therefore the results can represent a generalization base, at 
least at this area’s level or even for the entire country, with reserves regarding the cultural 



 
BASIQ INTERNATIONAL CONFERENCE 

 

 136 

particularities of each area. It was taken into account a number of 10 managers from every 
location, two employees and 4 consumers (30 managers, 60 employees and 120 
consumers). The sample that answered the solicitation was formed from a number of 27 
human resources managers and top managers, 53 employees and 98 consumers. It has been 
chosen the research method for a fast dissemination and to collect the data with more 
security and ease.    
The hypothesis of the research had been established as follows: 

H1 – There is a pragmatic vision over the client’s integration in the quality 
obtaining process, by creating a value that it is meant for him; 

H2 – The human resource from all the organization’s levels is directed towards the 
grow of the services/ products’ quality and the creation of a client’s quality 
culture; 

H3 – The organization has an efficient development as a result of the quality 
policy’s implementation; 

H4 – An improvement of the citizen’s life quality is obvious through promoting 
the quality cult and of some quality products on the market.  

The structured interview’s matrix had three piling – the three perspectives – management, 
employee and buyer – for each category were thought 5 questions/ affirmations. All the 
subjects had been consulted regarding all the 15 elements of the study matrix, presented in 
table no 1. 

 
Table no.1: The study matrix’s piling  

The managers The employees The clients 
M1. Do you realize the 
quality importance as a 
strategic element of your 
business? 
 

E1. Do you instructed in the 
quality spirit (the quality cult 
and the use of the methods and 
instruments needed in the 
quality management)? 

C1. Do you consider the 
Romanian consumer an 
educated one in the quality 
spirit?  
 

M2. Which are the main 
ways through which is 
realized this desideratum?  

E2. Do you know the standards 
in the quality domain that are 
specific to the area? 

C2. Which are the established 
criteria of a product’s/ service’s 
quality?  

M3. The promotion of the 
standards in the quality 
domain and the support for 
their implementation 

E3. Does your organization 
facilitates the access to 
information in quality domain 
for the employees 

C3. What should an 
organization do to promote the 
quality of its services/ products?  

M4. Supporting the 
certification efforts (of the 
product or system) of your 
organization according with 
the national or international 
standards 

E4. Which is the role you 
attribute to the quality and how 
do you consider as managerial 
vision over this issue?  
 

C4. Do you consider the mass 
media role as being decisive in 
labeling a product as being a 
quality one?  
 

M5. The collaboration with 
national and international 
organisms in the quality 
domain  

E5. Do you know ability 
institutions regarding the 
services’/ products’ quality?  

C5. Do you consider as benefic 
the national information, 
promotion and education 
campaigns regarding the quality 
concept? 

Source: Authors creation 
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The matrix’s elements viewed more aspects, as the management’s awareness of importance 
for the quality and quality control in the organization’s strategic development, the 
continuous qualification of the employees on all hierarchical levels in the spirit of 
international standards’ education, the promotion and implementation of the standards in 
this domain, the harmonization of the Romanian legislation and of the internal rules with 
the community standards.   
The responses analysis lead to creating an overall image over the way in which the human 
resource from an organization influents the quality culture of the client and, also, leads to 
development of the organization and society. 
The group focus research executed with managers, employees and buyers from the three 
county capitals has been chosen as the main research method thanks to the good interaction 
between the subjects and the moderator, and to the direct way in which the message is sent 
and therewith thanks to the possibility of being discussed by the whole group particular 
aspects of the organization from which they came. The number of the participants is the one 
recommended for a focus group research and it took place in a familiar place for the 
moderator. The average age was of 47 years, as groups were relatively homogeneous from 
this point of view. From the total of 178 participants, 52.80% were men and 47.20% 
women, all with superior studies. 
The data collection had two components: the individual interview and the group 
discussions. The interviews were administrated by the interview operator from the research 
team. The groups contained all the categories from a location and the discussions were 
coordinated by a moderator. The group meetings’ duration was schedule to last 90 minutes. 
Everybody’s participation was extremely active, and the proposed subjects got the general 
interest fact that extended the group discussions up to 180 minutes. We want to remark that 
there were many particular cases for each institution/ organization, brought in by the 
involved manager and which generated opened and constructed discussions for all the 
participants. We notice the involved subjects’ satisfaction in this study, thanks to the 
enlargement of the concepts over quality, of the integrated vision, sharing the experience to 
the ones that implemented with success the quality control and discovery of some strong or 
weak points in this process.   
The interviews with the employees and consumers finished previous the interviews with the 
managers and meeting in the focus group, the moderators being able to discuss with the 
managers and aspects brought by the other two categories. 
 
4. The research results and the detached opinions 

Following the management process inside the institutions/ organizations, all the hypothesis 
of the research confirm, at least at principles levels or desiderata. The practice, however, 
knows a delay and sometimes wished deviations determined by the firms’ will to response 
the costumers’ solicitation oriented towards the price. 
H1 – There are strategies that have as purpose the knowing of the offered services and 
products’ quality growing, the grow of the human resource, the involvement of this in 
growing the satisfaction at clients’ level and life’s improvement, in general. As 
complementary aspects, a few needs showed at general level. These don’t connect with the 
managerial act itself, but with the concurrent zone, the quality culture of the organizations 
and with the interaction with this, sometimes inevitable – interaction private environment – 
public institution, with the public politics that are directed by the client, and also with the 
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stability and involvement of the public, social, politic, economic environment in these 
organizations’ life (Chițescu and Lixandru, 2015). 
H2 – A medium term objective, revealed by all the interviewed categories, was the 
collaboration between the business environment and the private one in quality projects, as 
well as the adapting/ instruction of the working force starting from the high school/ 
university preparation in the quality culture, culture that should be felt in the individual’s 
behavior as an employee or as a beneficiary of some services/ products. It was circulated 
the idea of inserting in the curriculum aria of the secondary education of some materials 
specific to the quality culture, as a measure of educating the future clients in the quality 
spirit.  
H1+H2 – The analyze of the answers received through the two research methods allowed 
us to hierarchical the analyzed factors’ opinions to the managers’ role, to the human 
resource from the organization, as well as to the clients’ and social area’s role. The vision 
over this role is different according to the role that each has in this process. So, making a 
ranking of the opinions, it can be observed that the managers consider that the most 
important role in growing the quality of an organization and creating a culture associated to 
the clients is held by the managers, by integrating some policy, strategies and having in the 
center the human resource from the organization, situated on the second position, with a 
percent closed to the managers’. The clients are considered as being the least important in 
this trinomial, the motivation consisting in the efforts’ awareness, that are made at 
managerial level and at human resource growth level, in relation to the registered results in 
the relation with the clients. 
The employees consider that the most important role is held by them, being a bidirectional 
filter from manager to beneficiary and opposite. They consider that their role exceeds the 
management’s role, as they are the interface with the beneficiary, and the results of the 
quality culture grow among the clients is an objective effort from their part, as 
complementary of some managerial policy. After all, they consider that the human resource 
can mark a quality organization, no matter of the managerial decision quality. They are the 
ones that “put in practice” the decisions, but also send the feedback to these decisions.        
H4 – Some conclusions of the focus group discussions that lead to an improvement of the 
life’s quality with the help of quality growth of all the involved factors at the organization 
level are directed to facilitating the information an early, continuous and sustained 
education access of all the involved actors – management, employees and beneficiary.  
The clients are the ones that have direct contact with the employees, considering that the 
employees’ role is primary for growing the quality of the offered products. They appreciate, 
in majority, the employees’ efforts to grow the quality and they see in them the main actor 
in the organization’s development.  
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Source: present research results 

 
This is the reason for which the management occupied the secondary position in the chart 
offered by the clients, considering its role as significant, but not decisive. The client’s role 
is not clearly shown from the clients’ point of view.  
Easily, it was checked in the group meetings which of the three categories are considered as 
main factor in promoting the quality culture. A quantitative synthesis of the opinions is 
presented in graph 1.  
Bringing in discussion alongside the two studied elements quality and human resource 
(staff) the subjects made multiple references regarding the price and advertise. Fact which 
determined us to collect quantitative information about the 5 components of the marketing 
mix, the ones that with which the firms build their market approach: product/ quality, price, 
promotion, placement and stuff. In graph 2 are presented the average scores obtained by 
each element from each category.     
 

 
Source: present research results 
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It can be observed that the price (2.37; 2.25; 2.31), quality (2.22; 2.32; 2.21), promotion 
(3.19; 3.34; 3.46) and placement (3.26; 3.53; 3.47) scores are very alike and the scores for 
the stuff are different. Therefore, the employees are placed on a more important position, 
they role being in opposition with the managers, while the consumers are placed between 
them. 
Another suggestive image of the quality and stuff position can be obtained and by checking 
the place each of these components is placed in the three categories’ option. 
It is notable that the price and quality are on the first and second place, the managers and 
consumers sharing the same opinion, while the employees think different. The Promotion 
ad Placement are on the third-fourth, respectively fourth-fifth places, the priority position 
being given by the managers in both cases. Regarding the stuff, the employees and clients 
are on the same position, while the managers place the stuff on the last place. 
Awareness, instruction, motivation, information, education, evaluation, monitoring – are a 
few of the aspects which a strong organization must take in consideration in sketching, 
creating and inserting the quality principles.  
 
Conclusions  

A quality management needs a cultural change inside the organization, a rethinking of the 
organizational structure, a repositioning of the fundamental values, of the interaction way 
between the human resource from the organization or with the beneficiary. So, the human 
resource is the fundamental element of influencing the corporative management systems. A 
quality organization is the one that has success to heart, mind and energy.  
There are a lot of factors that influence the way to success of an organization that 
consolidates the image and position on market. It is difficult to rank these factors, but the 
human resource, as our study reveals, is the center of the quality philosophy. The 
involvement of the employees on all the hierarchic levels is the key point in inserting the 
projects, strategies, programs, technic and practices regarding the quality, to target both the 
human resource from the organization, its clients, and the relations with the economic, 
business environment. That is why it must be placed in the center of the management 
preoccupation, and it must be amplified the maintaining and development efforts of the 
human resource quality, as main pillion of the organization’s and society’s development.    
At the study level’s limits it was observed that sharing the country (the analyzed counties) 
in different cultural and economic areas highly influence the creation of the quality culture 
– the difference between Bucharest and the other areas.  
 
 
References 
 
Becket, N. and Brookes, M., 2008. Quality Management Practice in Higher Education- 

What Quality Are We Actually Enhancing? Journal of Hospitality, Leisure, Sport & 
Tourism Education, 7(1), pp.40-50. 

Chițescu, R.I. and Lixandru, M., 2015. The Influence of the Social, Political and Economic 
Impact on Human Resources, as a Determinant Factor of Sustainable Development, 3rd 
Global Conference On Business, Economics, Management And Tourism, Rome, Italy. 

Dallana, S.A. and Hauser, R.D., 1999. Toward defining the Quality Culture. Engineering 
Management Journal, 11(2), pp.11-15. 



New Trends in Sustainable Business and Consumption 
 

 

 141 

Ghislandi, P.M.M. and Raffaghelli, J.E., 2015. Forward-oriented designing for learning as a 
means to achieve educational quality. British Journal of Educational Technology, 46, 
pp.280–299.  

Grigorescu, A. and Bob C.A., 2010. Public & Business Management Confluence – Succes 
Factors. Romanian Journal of Economic Forecasting, 13, Supplement, pp.43-58. 

Grigorescu, A., 2008. Quality and Customer Satisfaction in Public Services. Amfiteatru 
Economic, Special 2, pp.130-135, 

Harvey, L. and Stensaker, B., 2008. Quality Culture: understandings, boundaries and 
linkages.  European Journal of Education, 43, pp.427–442.  

Hoyle, D., 2005. ISO 9000 Quality Systems Handbook, Fifth Edition. Butterworth -
Heinemann.  

Ionescu, L.C., 2007. Legislation and audit of the quality systems. Iasi:  Performantica 
Publishing.  

Olaru, M. et al., 2000. Technics and instruments used in the quality management.  
Bucuresti: Economica Publishing. 

Paraschivescu, A.O., 2007. Quality management.  Iasi: Tehnopress Publishing. 
Quality encyclopedia, 2005. Bucuresti: Editura Oficiul de Informare Documentară pentru 

Industrie, Cercetare, Management.  
Sinclair, J. and Collins, D., 1994. Towards a Quality Culture. International Journal of 

Quality & Reliability Management, 11(5), pp. 19 – 29. 
Ulf, D.E., 2009. Understanding quality culture. Quality Assurance in Education, 17(4), pp. 

343 – 363. 
 



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


